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WELGCOME TO IUM

THE INTERNATIONAL UNIVERSITY OF MONACO IS A PRIVATE INSTITUTION OF HIGHER EDUCATION
FOUNDED IN 1986 IN THE PRINCIPALITY OF MONACO.

The International University of Monaco
offers 4 Master Programs in Finance, Luxury
Management, Sports Business Management,
and International Management.

Allour MSc programs boast cutting-edge curricula
that combine theoretical business studies and real-
life professional experience. Thanks to the careful
combination of a solid academic background and
an emphasis on relevant real-world applications,
our programs and graduates are highly regarded
by major international recruiters.

IUM AT A GLANGCE
I,I[Ill+ STUDENTS

MSC IN FINANCE

- Hedge Funds and Alternative Investments
- Private Banking and Wealth Management MASTER PROGRAMS
- Private Equity and Investment Banking

- 16-Month Format: 10 months of on-campus
- Real Estate Management and Financing

learning followed by a 6-month professional
internship.

- Personalized Career Support: Ongoing
guidance from the Career Services team
throughout the program.

- Immersive Monaco Experience: Active

MSC IN LUXURY MANAGEMENT

+ Luxury Brand Management

- Luxury Fashion and Accessories

- Luxury Hospitality and Event Management

80+ vimonsumies

* Yachting Industry participation in Monaco's major business and
cultural events year-round. N .
MSG IN SPORTS BUSINESS MANAGEMENT - Tailor-Made Program Portfolio: Specialized
tracks designed to match your career goals 8““ EVE NTS |N M [] NABU

MSC IN INTERNATIONAL MANAGEMENT and industry needs. PER YEAR

- Project Management and New Business Model ;jTruly Inte;nattlct))nzz Enwronmint: A 5
- Sustainable Strategies and Business verse student body representing over 50

Transformation nationalities, fostering a global perspective.

WE STRIVE TO SELECT A DIVERSE 4 3nu+
ALUMNI
MONACO EXPERIENCE STUDENT BODY, ONE THAT NOT ONLY y

Nestled between France and Italy, Monaco stands as a distinctive economic model. Leveraging its REFI‘EETS A VARIETY []F BAEKGRUUNDS’
international setting and the prestigious image of the Principality, IUM offers a learning environment EULTURES, AND NATIONALITIES BUT A
that combines the benefits of a small country with global business connections, international WIDE RANGE OF PERSONAL INTERESTS PAHT []F

diversity, and an entrepreneurial spirit.
The Principality of Monaco provides a dynamic, multicultural setting where students can explore AND PROFESSIONAL AMBITIONS. []MNES EDUEAHUN GRUUP
and experience the finance, sports, and luxury industries at the highest level. Monaco offers an
unparalleled gateway to successful companies right at IUM's doorstep.




N EINANGE 4 SPECIALIZATIONS
1. HEDGE FUNDS AND ALTERNATIVE INVESTMENTS 4. PRIVATE EQUITY AND INVESTMENT
2. PRIVATE BANKING AND WEALTH MANAGEMENT BANKING
DURATION: 14 MONTHS OF ACADEMIC COMPONENTS
3. REAL ESTATE MANAGEMENT AND FINANCING

(10 MONTHS IN MONACO + 4 MONTHS IN LONDON) + 6
DURATION: 10 MONTHS OF ACADEMIC COMPONENTS + 6 MONTHS OF INTERNSHIP

“When preparing for a career in
the financial industry, choosing the
right MSc in Finance is a crucial
decision for young graduates. In

MONTHS OF INTERNSHIP

today's highly competitive job

M s ﬂ market, it is essential not only to SEPT COMMON CORE MODULES YEAR] COMMON CORE MODULES
develop strong technical skills and | |
a solid understanding of financial CORPORATE FINANCE CORPORATE FINANCE
IN FINANCE FALLTERM MARKET FINANGE FALLTERM MARKET FINANCE

markets but also to demonstrate
the highest professional and

THE FINANCIAL INDUSTRY

| THE FINANCIAL INDUSTRY |
ADVANCED FINANCIAL MARKETS

ADVANCED FINANCIAL MARKETS

behavioral standards. The MSc in JAN JAN
Finance offers an intensive program | | MONACO
- Four specializations offered: that enhances both technical and SPECIALIZATION SPECIFIC MODULES
soft skills, helps students refine their SPRING TERM spangTeRM— SPECIALIZATION SPECIFIC MODULES
Hedge Funds and Alternative Investments (16 months) career pta”S-[a“ij prOVidfes C“recft 3 ELECTIVES FOR EACH SPECIALIZATION OPTIONAL FIELD TRIP
. . exposure to leading professionals
Private Banking and Wealth Ma_nager.nem(ls momths) and institutions in Monaco and JUNE OPTIONAL FIFLD TRIP SUMMER INTERNSHIP %
Real Estate Management and Financing (I8 months) =3 London” YEAR 2
Private Equity and Investment Banking (24 months) DR. GREGORY MOSCATO NTERNSHIP (4-8 MONTHS)IAPPLIED , LONDON
- Start Date: September RSSO S AL s ENTREPRENEURIAL PROJECT/THESIS AiLTeM ADVANCED SPECIALIZATION MODULES

+ Professional Immersion:

DEC

Internship, Thesis or Applied Project

- CFA Institute University Affiliated: CONSULTANCY PROJECT

The most respected and recognized investment 90% .

credential in the world of graduates Ofgri%ﬁates oy NTERNSHIP (4-6 MONTHS)/APPLIED
are working 6 a1 verdng I ENTREPRENEURIAL PROJECT/THESIS
months after Monaco'

\When students choose the IUM Master in Finance, they gtaduatlon* * Class of 2024
Students will have the opportunity to experience are not only pursuing a first-class education that will Class of 2024

Monaco's financial center and, during the second year,
explore some of the world's leading financial institutions
in London.

The MSc in Finance prepares students to thrive in an
international environment by equipping them with the
knowledge needed for a first-class financial career
in Hedge Funds and Alternative Investments, Private
Banking and Wealth Management, and Private Equity
and Investment Banking, and Real Estate Finance.

shape their future careers but also selecting a location
at the heart of finance. IUM is the exclusive provider of
training and examinations for Monaco's professional
certifications in finance. The strong connections
established over the past decades with the finance
industry give UM students a distinct advantage in
Monaco's job market.

IUM MSc in Finance alumni are now working at
prestigious private banks, wealth management firms,
family offices, investment banks, financial advisory
companies, asset management and investment firms,
as well as real estate companies.

TOP EMPLOYERS

BARCLAYS / BNP PARIBAS / CFM INDOSUEZ / CMB MONACO/ CREDIT SUISSE / DELOITTE
/EY / EDMOND DE ROTHSCHILD / ENNESS GLOBAL / J. P. MORGAN / JULIUSBAR / LCL /
MONACO ASSET MANAGEMENT / MOORE STEPHENS / MORGAN STANLEY / PIVOT CAPITAL
MANAGEMENT / PWC / SOCIETE GENERALE / UNION BANCAIRE PRIVEE / UBS

MAIN INDUSTRIES

MSc in Finance Alumni primarily work in Private Banking, Wealth Management, and Asset
Management (50%), and Investment Funds & Private Equity (29%). Most hold roles in Finance
and Accounting (92%), while 4% in Property Management, Construction, Heritage, or General
Management.




IN LUXURY MANAGEMENT

Luxury strategies were invented in Europe and developed
worldwide mainly by French and Italian companies’
(JN.Kapferer, V. Bastien, 2012).

Situated between these two countries, Monaco offers the
perfect setting for students to both learn about luxury in the
classroom and experience it firsthand outside.

Since 2006, IUM has been offering the MSc in Luxury
Management, tailored to the needs of this evolving sector and
developed in close collaboration with leading corporations and
emerging brands. The program provides a solid foundation in
Luxury Management, covering theoretical frameworks, luxury
dynamics, customer profiles, and industry codes.

Over the past 18 years, the MSc in Luxury Management has
cultivated a large, well-established Alumni network across
numerous countries, with graduates making their mark in
various luxury sectors,

DR. ANNALISA TARQUINI-POLI

PROGRAM HIGHLIGHTS

* 2 intakes: September and January.

+ 16-month programs (10 months of courses + 6
months of internship).

+ 60 US Semester credits (120 ECTS credits).

- The program includes field trips with company
visits, guest lecturers, networking events,
internship, entrepreneurial project, or applied
project.

-1 elective to choose from among 4 options:
Entrepreneurship, The Jewellery Industry, Fashion
Buying and Merchandising, and the Luxury Real
Estate Industry.

|UM: AGLOBAL LEADER INULTRA HIGH NET WORTH
INDIVIDUALS (UHNWI) EDUCATION

In recent years, the International University of
Monaco (IUM) has strengthened its position as a
global reference point for the Ultra High Net \Worth
Individuals (UHNWI) segment. This commitment
is demonstrated through prestigious initiatives
such as organizing the Annual UHNWI Insight
Summit for the fourth consecutive year and serving
as a Research Partner for the Superyacht Life
Foundation.

MANAGEMENT

- Evolution and Dynamics of the Luxury

Sector

- Luxury Industry Competitive Analysis

- Accounting and Forecasting in the
Luxury Context

- People, Culture & Ethics in Luxury

Management

- Marketing of Luxury Goods and

Services

+ Market Research

A SPECIALIZATIONS
LUXURY BRAND MANAGEMENT

- Sustainable Luxury

- Supply Chain & Distribution
Strategies in Luxury

- Digital Strategy

LUXURY FASHION
& ACCESSORIES MANAGEMENT

+ PR & Communication in
Fashion

- Luxury Distribution

- Luxury Retail Business
Development

LUXURY HOSPITALITY
& EVENT MANAGEMENT

+ Luxury Event Management

- Tourism Marketing & Sales

- Hospitality Operations
Management

YACHTING INDUSTRY

- Sustainable Yachting

- Yachting Sales & Brokerage

- Marketing & Communication for
Yachting

STUDY TRIP

Double Degree Options with INSEEC
Business School or ESCE International
Business School

INTERNSHIP (4-6 MONTHS)/APPLIED
ENTREPRENEURIAL PROJECT/THESIS

*The above list of courses is not exhaustive

IN LUXURY MANAGEMENT

82%
of graduates
are working 6
months after
graduation *

Class of 2024

11%
of graduates
are working in the
luxury &
\ premium sector”

The Monaco Symposium on Luxury, held
every two years, is a high-profile academic
and business event organized by the
International University of Monaco. It brings
together renowned academic researchers
and top executives from luxury brands to
share insights on major trends and challenges
in the luxury sector.

IUM hosts the UHNWI Summit every year,
providing students with unique insightsintothe
purchasing behaviors and decision-making
patterns of Ultra-High-Net-\Worth Individuals.
The summit brings together experts and
industry leaders to explore trends in luxury
consumption, investment preferences,
and lifestyle choices, allowing students to
understand the drivers behind UHNWIS'
spending and to apply this knowledge in real-
world business contexts.

BY LEVERAGING ITS UNIQUE LOCATION AND
THE IMAGE OF THE PRINCIPALITY OF MONACG,
|UM OFFERS A LEARNING ENVIRONMENT THAT

COMBINES THE BENEFITS OF A SMALL SIZE
WITH GLOBAL CONNECTIONS, INTERNATIONAL
DIVERSITY, AND AN ENTREPRENEURIAL SPIRIT.

PLAGEMENT

AND CAREERS

TOP EMPLOYERS

BOTTEGA VENETA / BREITLING / CARTIER
/ CHANEL / DIOR / FAIRMONT HOTEL /
FERRARI / FRASER YACHTS / GUCCI / HYAT T
/ LOREAL / LOUIS VUITTON / MONCLER /
MONTE CARLO SBM /MONT BLANC / PIAGET
/ SAINT LAURENT PARIS / SILVERSEA CRUISES
/ SOCIETE DES BAINS DE MER / TESLA / YCO

MAIN INDUSTRIES

The majority of MSc in Luxury Management
alumni find employment in sectors such
as Hotels, Tourist Accommodation, and
Hospitality (14%), Advertising (8%), Yachts
& Cruises (8%), and Fashion, Watches, and
Accessories Retail (7%). Notably, 80% of
graduates work within the Luxury/High-net-
worth and Premium markets, highlighting the
program's strong connection to the high-end
industry sector.




IN SPORTS BUSINESS MANAGEMENT IN SPORTS BUSINESS MANAGEMENT

S

83%
were recruited by
a multinational

PROGRAM HIGHLIGHTS

Sports  management is a dynamic,
exciting, and rewarding fleld with
many  diverse  career  opportunities.

The Master's program in Sports Business
Management at IUM offers students a
comprehensive understanding of sports
management  both  theoretically and
practically. The program covers the scope
of major international sporting events
and their societal impact, addressing
key issues in today's sports industry.

Courses explore the role of the athlete,
strategic management of sports events,
current trends in sports marketing, and
the evolving landscape of sports media
consumption. Throughablendoftheory,case
studies, and insights from guest speakers,
students gain valuable real-life experiences
that enhance their educational journey.

CAREER SEMINAR AND

- 16-month programs.
* 2 intakes: September and January.

- Dynamic and multicultural environment: The
Principality of Monaco provides a unique setting
where students can immerse themselves in the
sports industry at the highest level.

- Multicultural atmosphere:

- Faculty & staff from 40 different countries

- Programs taught in English

- Vibrant Monaco experience: Students will have
access to a range of internationally renowned
events and IUM-specific activities throughout the
year.

- Event participation: IUM students regularly engage
in major events such as the Monaco F1 Grand Prix,
Historic Grand Prix, E-Prix, Sportel, Rolex Tennis
Masters, Peace & Sport Forum, and AS Monaco
Football Club events.

- Double Degree Options: Available with INSEEC
Business School and ESCE International Business
School.

- Dedicated Career Coach.

- Global networking: Connect with students and
Alumni from around the world.

PROFESSIONALS WORKSHOPS MANAGEMENT SPORTEL
J0B MARKET
i FOUNDATIONS OF SPORTS PEACE & SPORT FORUM
SPORT EVENTS MANAGEMENT OPTIONAL FIELD TRIP
CV, LINKEDIN, NETWORKING
TEGHNIQUES, SPEED BI1-
DATING INTERVIEWS,
ON-GAMPUS RECRUITMENT DIGITAL SPORTS STRATEGIES ROLEX TENNIS MASTERS
PUBLIC SPEAKING ART OF
PITCHING, SAAS TOOLS MARKETING & COMMUNICATION F1 GRAND PRIX
ELECTIVES
INTERNATIONAL OLYMPIC COMMITTEE COMPETITION
NTERVSHP (45 NONTH)) o
APPLIED ENTREPRENEURIAL SPORTS ANALYTICS
PROJECT/THESIS

93%
of graduates
are working 6
months after
graduation”

*Class of 2024

This  rigorous program equips students
with the essential tools, skills, and insights
needed to navigate the global sports industry.

Monaco's unique positionasahub forinternational
sports events offers students a distinctive hands-
on experience. They will engage in world-class
events such as the F1 Grand Prix, the E-Prix,
the Monte-Carlo Rolex Tennis Masters, Sportel,
and the Peace & Sports Forum, among others.

Students will address real-world issues and
apply their classroom learning to practical
challenges. They will also gain insights from
leading academic experts in Sports Business
Management and explore emerging trends
in  Sports,  Entertainment, and  Esports.

DR. CAMILLE SAFARDV

company”

“Class of 2024

PLAGEMENT

AND CAREERS

TOP EMPLOYERS

ADIDAS / AS MONACO FC / DECATHLON /
FEDERATION EQUESTRE INTERNATIONALE
/ FIBA / FORMULA E / INTERNATIONAL
OLYMPIC COMMITTEE / MONACO MEDIAX /
NIKE / OCTAGON / PARIS WORLD GAMES /
PEACE AND SPORTS / PLATINIUM GROUP /
REDBULL / SPORTEL / SPORTFIVE / WILLIAMS
RACING / WORLD ATHLETICS

MAIN INDUSTRIES

The majority of MSc in Sports Business
Management alumni work in companies
specializing in sports activities (40%), followed
by those in entertainment and leisure activities
(13%).




IN INTERNATIONAL MANAGEMENT

+ Two specializations offered:

Project Management and New Business Model

Sustainable Strategies and Business Transformation

« 2 intakes: September and January

- 16-month program

- 60 US Semester Credits (120 ECTS Credits).
- Internship, Thesis or Applied Project

The Master's in International Management is based on
five key pillars:

« Entrepreneurship

- Family Business

- Real Estate

« Innovation in the Digital Era

+ Global Trade

This program fosters a global mindset and an entrepreneurial
spirit. It encompasses all aspects of management, helping
students understand global business dynamics and then
choose their preferred industry and role.

“The contemporary business environment is
in full mutation; digitalization and globalization
are reshaping every industry sector with
new technology disrupting the old models.
Organizations have to reinvent themselves to
thrive in the new competitive landscape. To be
active players in this profound transformation,
next-generation leaders will need to combine
agile management skills with an entrepreneurial
and creative mindset to operate in the fast-
changing global business ecosystem.

The MSc in International Management prepares
prospective managers and entrepreneurs
to contribute significantly to companies'
performance worldwide while applying the
purposes of responsible and sustainable
futures to business operations in practice.”

DR. CAMILLE SAFAROV

DIRECTOR,
MSC IN INTERNATIONAL MANAGEMENT

MANAGEMENT

- Management and Leadership
- Accounting and Forecasting
- Business Ethics

BUSINESS CHALLENGES

- Geopolitics, Global Challenges &
Sustainability

- Business Research Methods

- Strategic Marketing in the Digital Era

- The Global Economy and the Firms

INTERNATIONAL BUSINESS OPERATIONS

+ Operations and Supply Chain
Management

+ Business Contracts

+ Negotiations and Selling Techniques

+ Family Firms

INTERNATIONAL BUSINESS DEVELOPMENT

- Business Intelligence

- International Business Strategy

- International Trade

- Cultural Dimensions in International Ventures

SUSTAINABLE ENTREPRENEURSHIP

- Entrepreneurship and Business Models
- Financing Growth
+ Design Thinking and Sustainability

INNOVATION FOR BUSINESS

- Project Management
- Business Presentation Skills

- Disruptive Innovation and Technology
Trends Drivers

- Applied Business Project
PROFESSIONAL FIELD TRIP DEVELOPMENT

INTERNSHIP (4-6 MONTHS)/APPLIED
ENTREPRENEURIAL PROJECT/THESIS

A47%
of graduates
are working in
Monaco”

*Class of 2024

- Field Trip: This one-week study trip provides

students with the opportunity to engage directly
with the business world through company visits
and networking events. Students will explore
leading companies, gain firsthand insights
into industry practices, and build valuable
connections with professionals.

- Experiential education and commitment to

encourage an entrepreneurial spirit through
Capstone Projects, Corporate Projects, Business
Plan Competition: The Mark Challenge.

- Double Degree option with INSEEC Grande

Ecole in Paris and Bordeaux (Specializations:
Supply Chain & Purchasing, Strategic Marketing
or Wine & Spirit).

+ Monaco Ocean Protection Challenge, organized

jointly by the Oceanographic Institute, Monaco
Impact, and the International University of
Monaco.

ATIUM, STUDENTS BENEFIT FROM A
MULTICULTURAL ENVIRONMENT THAT
FOSTERS A CONTINUOUS EXCHANGE OF
KNOWLEDGE AND PERSPECTIVES, ENRICHING
THEIR OVERALL ACADEMIC EXPERIENCE.

IN INTERNATIONAL MANAGEMENT

68%
were recruited by
a multinational
company”

*Class of 2024

PLAGEMENT

AND CAREERS

Graduates of the program may be well-equipped
to work in multinational corporations, international
organizations, and NGOs, as well as in smaller
businesses looking to expand into global markets.

TOP EMPLOYERS

AMAZON / BNP PARIBAS / CHANEL /
DELOITTE / DIETSMANN / EY / HENKEL
/ JULIUS BAR / LVMH / MONTE CARLO
SBM / MOORE STEPHENS / SALESFORCE
/ SBM OFFSHORE / SCORPIO GROUP /
SHANGRI-LAHOTELS & RESORTS / SOCIETE
GENERALE / TESLA / TRIPADVISOR

MAIN INDUSTRIES

MSc in International Management alumni
work across various industries and job
functions, with the majority holding
positions in General Management (42%)
and working in the Manufacturing/
Industrial sectors (38%).



MONAGO
ECOSYSTEM

MONACO'S GLOBAL APPEAL

ASovereign and Stable State: Independent,
neutral, and a model of strong institutions.

AThriving Economic Hub: From international
trade and services to tourism, real
estate, construction, engineering,
banking, and finance, Monaco is a
powerhouse of business and innovation.

Access to Key Decision-Makers:
Unique opportunities to connect with
successful entrepreneurs and influential
leaders based in the Principality.

A Sustainable Economic Model: Debt-
free with a structurally balanced budget,
offering long-term security and stability.

Commitment to Sustainability: A pioneerin
eco-responsible practices, preserving nature
and promoting sustainable development.

World-Class Event Destination: Renowned
for hosting high-profile conferences,
congresses, and international gatherings.

Allon the French Riviera: Combining business
excellence with the unparalleled lifestyle
and beauty of Monaco's Mediterranean
setting.

The Principality of Monaco, located
between France and Italy on the
French Riviera, is a dynamic and

multicultural environment where
students can learn and experience
the finance, sport, and luxury
industries at the highest level.

THE PRINCIPALITY OF MONAGD A
PLACE HUNGRY FOR NEW [DEAS,

DISRUPTIVE STRATEGIES AND
INNOVATIVE BUSINESS MODELS

MONACO'S ECONOMY IS BOOMING:

A §10.2 BILLION GDP IN 2024
HIGHLIGHTS ITS ROLE AS A PREMIER
HUB FOR BUSINESS AND INNOVATION

MONACO FIGURES
+“,3|]|] COMPANIES

"'80“ EVENTS IN MONAGO PER YEAR

"'38,“““ RESIDENTS 139 NATIONALITIES



PLAGEMENT

AND CAREERS

EXPERIENTIAL
LEARNING

The MSc graduates were working in 21 different countries six months after graduation.

students can apply their academic learning in
real business contexts outside of their day-to-day
learning environment. The experiential learning
approach characterizes the entire curriculum,
emphasizing applications, real-world examples,
and case studies. This approach provides
students with the opportunity to tackle concrete,
current challenges presented by companies
and to engage actively with relevant company
executives in strategic decision-making and
recommendations. This typically occurs during
business competitions, internships, team-based
projects, and field trips organized within the
program.

STUDENT CHALLENGES

- CFA Institute Research Challenge, an annual

global competition that provides university
students with hands-on mentoring and
intensive training in financial analysis and
professional ethics.

- The Monaco Ocean Protection Challenge,
organized jointly by the Oceanographic
Institute, Monaco Impact, and the International
University of Monaco.

- The Mark Challenge, an international business
plan competition, organized by the International

University of Monaco.

CORPORATE CONSULTING PROJECTS

are an integral element of IUM's applied learning
approach, both inside and outside the classroom.
Students work in teams on actual projects

38%
of all Master's
graduates are
working in Monaco

SOME COMPANIES THAT HAVE EMPLOYED
OUR MSC STUDENTS AFTER GRADUATION:

ABERCROMBIE & KENT / ADIDAS /
AMAZON / AS MONACO FC 7/ BANQUE
J.SAFRA 7 SARASIN / BARCLAYS / BNP

entrusted to them by local or international INDUSTRY 6 MONTHS
enterprises. These projects start once the AFTER GRADUATION PERCENTAGE WEALTH MANAGEMENT / BREITLING
students have acquired the fundamental tools, / CFM INDOSUEZ / CHANEL / CREDIT
skill-sets, and insights, enabling them to handle Banking, Finance, Insurance 18.8% SUISSE / DECATHLON / DELOITTE /
managerial challenges and strategic decision- . S orereeioma ser o DIAGEO / EDMOND DE ROTHSCHILD / EFG
i i -life i onsumer / Professional Services 4% x
Ot novato make sratogie deciions ety om Masto : AENeEloeel oy (PRl 8
or MBA candidates' analysis and approach to best Consumer Staples / FMCG 42% FERRARI/FIBA/FORMULAE / FRASER
leverage their current business situation. In 2023 Energy & Power 21% YACHTS / GENERALIFRANCE SA/ GOOGLE
and 2024, IUM students worked on consulting , . / HENKEL / HYATT / INTERNATIONAL
projects for: Porsche, ASM FC, Compagnie Fashion, Watches, Accessories 16.7% OLYMPIC COMMITTEE / J. P. MORGAN
Monegasqug Idg Banque, Conseil Stratégique Healthcare 51% CHASE / KPMG / JULIUS BAR / LOUIS
i ?g;r:iggtt;agégigﬁaygt”fm Lufthansa Aviation oo & VUITTON / LVMH / MAYBOURNE GROUP
o '  ele igh Technology . i ..
of all Master's Telecommunication 21% / MONTE-CARLO SOCIETE DES BAINS
graduates were DE MER / MORGAN STANLEY / MOORE
recruited by Hospitality & Leisure 20.8% STEPHENS / NIKE / OCTAGON / OETKER
multinational i i 5 COLLECTION / PARFUMS CHRISTIAN
: Industrials & Materials 4.2%
companies E\[]NNEGT'[]N TUEUS”:{ESS NETWURI{(S ‘ J ) - . ; DIOR / PW/C / SAINT LAURENT PARIS
. ccording to the chosen specialization an Media, Advertising & Entertainment 11.5% / SALESFORCE / SBM OFFSHORE /
industry focus, IUM students are offered to .
be members of business associations: SKAL Real Estate / Construction 4.0% SERELYS PHARMA / SILVERSEA CRUISES
International Monaco (Hospitality and Tourism); Retail 519 / SPORTFIVE / SOCIETE GENERALE /
MVCA (Monaco Private Equity and Venture TESLA / TRIPADVISOR / UBS / UNESCO
Capital Association); YPY (Young Professionals in Government Agencies / Lo% /\WORLD ATHLETICS / Y.CO
Yachting); Amis du Musée Oceanographique de Non-Governmental
Monaco, CREM (Club des Reésidents etrangers
Grand Total 100.0%

de Monaco), etc.




ADMISSION

PROCEDURES

We strive to select a diverse student body that not only reflects a variety of backgrounds, cultures, and
nationalities but also represents a wide range of personal interests and professional ambitions. We seek
applicants with high potential from all over the world who wish to share their talents and dreams with our
community.

ADMISSION CRITERIA

- A 3 or 4-year university degree

- Proof of English proficiency

1. APPLY ONLINE

2. UPLOAD THE REQUIRED DOCUMENTS

- Letter of motivation
- University Degrees and Official
Transcripts

- CV/Resume GONTACT US
- Passport or ID Card Photocopy FOR FURTHER INFORMATION

- ID photo
- Proof of English profici
roof of English pro qency Call us:
(TOEFL, IELTS, Cambridge)
*377 97 986 996

- Letter of Recommendation (not
mandatory)

- £80 Application Fee SE0E! VS e CEll

admissions@monaco.edu

3. ADMISSION INTERVIEW

Students will be contacted to schedule a
video interview.

4, ADMISSION PROCESSING TIME
The complete application process, from @ @I}' @

submission to the final decision by the
admission jury, takes up to 3 weeks.



