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PART II - ACADEMIC PROGRAMS AND COURSES

9: Programs and Courses

Degree Programs

TIUM ofters the following degree programs:
e Bachelor of Science in Business Administration (BSBA)

e Bachelor of Arts in Business and e-Commerce (BeCom)

The BeCom degree was discontinued and merged into the BSBA in fall 2006. No new students
are admitted into the BeCom program.

e Master of Business Administration (MonacoMBA)

e Executive Master of Business Administration (EMBA)
e Master’s in Finance (MFIN)

e Master in Luxury Goods and Services (MLUX)

e Doctoral Program with IAE-UNSA (DP)

Non-Degree Academic Programs

IUM offers the following non-degree academic programs:
e Intensive English Language Program (IELP)
e DPre-MBA Session
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10: Undergraduate Degrees Offered and Degree Requirements

General

IUM offers one undergraduate degree program: The Bachelor of Science in Business Administration

(BSBA.

IUM offered a Bachelor of E-Commerce (BeCOM) prior to fall 2006. The BSBA and BeCOM were
134-US credit programs at that time. The BeCOM was discontinued in fall 2006 and the BSBA re-
vised to become a 120-US credit program.

Students enrolled in the BeCOM program should refer to the [lUM _Academic Catalog for the academic
year in which they first enrolled for program details and academic graduation requirements.

The Bachelor of Science in Business Administration

The BSBA is a 120-US semester credit (240-ECTS) program designed to be completed in nine 12-
week terms over three or four academic years. All further references to credits concerning the BSBA
will be in US semester credits.

The BSBA combines 60 credits of business courses with 60 credits of general education courses.
Please see the program outline below for a breakdown of these courses.

The BSBA emphasizes theory and practice, combining rigorous presentations of concepts with case
study discussions, applied projects, and business simulations. A sustained internship provides hands-
on experience, while foreign language instruction and a study abroad option extend the program’s
international and cross-cultural dimensions.

The BSBA utilizes an approach that integrates various disciplines and skills to provide a fundamental
understanding of business administration from the functional, environmental, and personal perspec-
tives. The program covers these areas in the context of modern technology, and provides students
with an interdisciplinary business education designed to enhance their professional and personal de-
velopment.
Undergraduate Program Objectives and Instructional Components
The BSBA program objectives are:

e To acquire the knowledge for effective business administration.

e To understand the business environment.

e To develop one’s personal skills deemed essential to 215t century business administration.

e To acquire initial experience in the practice of business.

The BSBA employs four instructional components to achieve these objectives: The business module,
the business environment sequence, the personal development concentration, and the business prac-
ticum.

The Business Module

This 61-credit module provides students with a thorough grounding in all business functions: ac-
counting, finance, management, marketing, operations, and quantitative methods.

The Business Environment Sequence

This 19-credit sequence develops students’ understanding of the cross-cultural business environment
through the study of economics, politics and international relations, the cultural and social environ-
ment of business, and the legal environment of business.
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The Personal Development Concentration

This 28-credit concentration combines workshops and courses to develop personal skills essential to
business in the global setting. It includes the 14-credit foreign language requirement.

The personal development concentration focuses on oral and written communication, language, and
IT skills; cross-cultural relations; leadership; and ethical awareness. Students work together in teams
to develop an awareness of cultural diversity, an understanding of ethical responsibility, and an ap-
preciation of the importance of effective leadership skills.

Foreign language instruction in French, Italian, Spanish, or Chinese enhances the global dimension
of the instructional setting, provides students with valuable cultural insights and tools, and inculcates
a respect for the difficulties inherent in doing business in the global setting.

A study abroad option enhances this understanding.
The Business Practicum

The 12-credit business practicum requires students to complete a range of independent projects. The
business practicum emphasizes the application of theory, and the development of the ability to work
and learn in an autonomous way.

The business practicum consists of the international business internship, the final thesis, and the
business simulation.

The 3-month international business internship is a project-based learning requirement that synthesiz-
es the various skills and knowledge gained during the first five terms of the BSBA. Completed in
Term 0, it provides students with a pragmatic opportunity to apply theory to a specific real world
problem, and to assess their progress in the program.

The final thesis is an individual final project involving a comprehensive written report as well as an
oral presentation in frontof an academic panel. The thesis gives the opportunity to the students to
work on a topic of special interest or relevance for their career and carry out research under the su-
pervision of an academic advisor.

The business simulation is a business strategy game peformed in teams with the coordination of a
professor. It allows students to practice the managerial and decision-making skills they have acquired
throughout the program.

The program comprises 29 core courses worth 3 credits each, 7 language courses worth 2 credits
each, six 1-credit workshops, four 1-credit electives, a 4-credit international internship, and a 6-credit
professional thesis.

Undergraduate Program Learning Outcomes

On successful completion of the BSBA program students will be able to:
e  Demonstrate mastery of functional business knowledge and skills.
e Use commonly available technology proficiently as a tool for making business decisions.

e C(Critically evaluate and solve problems by applying functional business area theory and prac-
tice to real or proposed business situations.

e Recognize and discuss the importance of respect for and sensitivity to cultural diversity using
concrete examples.

¢ Demonstrate an appreciation of the ethical implications of business decisions and actions.
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e Perform independent projects and research by synthesizing data from various sources to
reach a reasoned conclusion.

e Demonstrate an understanding of the economic, political, and legal environments of busi-
ness in the global setting.

o Work effectively in groups and display the skills necessary to become effective leaders.
e Communicate effectively in a variety of written and oral forms.
e Communicate in more than one language.

e DPursue their studies at the master level in their chosen field of specialization or enter the
marketplace.
Undergraduate Degree Requirements
General Policy

Students usually follow the degree requirements in effect and listed in the IUM Academic Catalog at the
time of their admission.

A student who changes degree programs or fails to maintain continuous enrollment may be required
to follow the IUM Academic Catalog and IUM Academic Catalog Addenda in effect at the time of the
change.

Requirements of accreditation agencies and other regulatory bodies may influence a student’s degree
requitements. Possible changes include but are not limited to graduation requirements, admission
requirements, tuition, fees, curricula, and course content.

For all other matters the IUM Academic Catalog in effect for the current academic year applies.

Students are responsible for keeping themselves abreast of any changes.

Foreign Langnage Requirements

Students are required to complete the 14-credit foreign language course sequence to graduate from

the BSBA.

A foreign language for this purpose is defined as any language other than (a) English, (b) the stu-
dent’s mother tongue, or (c) a language in which the student is proficient.

Students may choose from French, Italian, Spanish, or Chinese to complete this requirement. A stu-
dent must choose another language if he/she is already proficient in one of these languages.

Students are generally required to complete the foreign language course sequence in the same lan-
guage. In exceptional circumstances a student may change language once only after completing the
first level course. They must take a placement test in the new language and complete a minimum for-
eign language course sequence of 10 credits.

The Director, Undergraduate Programs may waive this requirement for students already proficient in
several languages or with a documented learning disability.

Foreign Langnage Placement and Exemption Policy

A student may take a placement test for the first levels courses in the foreign language course se-
quence (CHIN 1011, FREN 1011, ITAL 1011, SPAN 1011 and CHIN 1012, FREN 1012, ITAL
1012, SPAN 1012). Higher level course placement tests are available in exceptional cases.
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The placement test is taken dutring otientation to determine a student’s appropriate entry level into
the foreign language sequence. The student must be awarded a grade of 75% or higher in the place-
ment test for a given level in order to obtain exemption from the corresponding course.

Undergraduate Graduation Requirements

In order to graduate from the IUM undergraduate programs a student must:

e Successfully complete all courses listed in the Cafalog and earn a total of 120 credits within
the maximum time period. A grade of “F,” “W,” “WE,” or “I”” means that a course has not
been successfully completed.

e Attain an average grade of “C” or better. A “C” average corresponds to a 2.0 CGPA.
e Successfully complete at least 50% of the BSBA at IUM if he/she is a transfer student.
e Complete the standardized Global Test for Major Studies (GTMS) in the senior year.

e Have no remaining financial or other obligations — such as outstanding library loans or fines
— to the University. Students who have completed all academic requirements but have not
met their financial obligations to the University will not graduate.

Diplomas and official transcripts are only issued once all graduation requirements are fulfilled.

Undergraduate Study Abroad Option

Undergraduate students are encouraged to take advantage of the many partnerships IUM has with
institutions abroad.

Eligibility
To be eligible for the Study Abroad Program IUM students must:
e DPossess a minimum CGPA of 3.0.

e Have earned a minimum of 44 credits at the time they begin their term abroad.

Requirements

Study abroad students must enroll in a minimum of four courses (12 credits) per term at the host
institution.

Only grades of “C” or better earn IUM transfer credit on receipt of an official transcript from the
host institution. IUM transfers credit only; no letter grades will appear on the IUM transcript for
courses completed as a study abroad student.

Students may study abroad for a maximum of one academic year.

Students who have completed study abroad must study in their final term at IUM.

Application Procedure

Students considering studying abroad should consult with the Director, Undergraduate Programs
before applying. Any student who undertakes study abroad without written approval will be refused
credit transfer and be withdrawn from the University. They will need to re-apply for admission to
TUM including the payment of a new application fee.

Last edited 12/10/2008 IUM Academic Catalog 2008-09 75
10: Undergraduate Degrees Offered and Degree Requirements



Application Deadlines

Application deadlines are shown below, these deadlines are however may vary depending on the des-
tination according to the rules set by the partner institutions.

Dates remain the same each year and precede the term for which the applicant is applying for entry.

Applicants should submit their application well in advance of deadlines since the issuance of visas
and receipt of documents can take some time.

For study abroad in fall term (September) each year:

Application Deadline 1 April
For study abroad in winter term (January) each year:
Application Deadline 20 October

TUM reserves the right to close applications for undergraduate study abroad at any time.
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Undergraduate Program Design

BACHELOR OF SCIENCE IN BUSINESS ADMINISTRATION PROGRAM DESIGN
Courses Fulfilling General Education Requirements Marked *

All Courses Carry Three Credits Unless Otherwise Stated

Business Module: 61 credits

BULA 3001: Business Law

BUMA 1001: Introduction to Modern Business and
Management

BUMA 2012: Organizational Behavior and Human Re-
sources Management

BUMA 3014: Business Ethics

BUMA 4005: Global Business Strategy

DESY 3011: Logistics and Operations Management
DESY 4002: Management Information Systems
FINA 1021: Principles of Accounting

FINA 3013: Business Finance |

FINA 3023: Business Finance Il

FINA 3014: Managerial Accounting and Cost Analysis
MKTG 2001: Marketing Management |

MKTG 3012: Marketing Management II

MKTG 3003: International Sales and Negotiations
ELECTIVE 1: (1 credit)

ELECTIVE 2: (1 credit)

ELECTIVE 3: (1 credit)

ELECTIVE 4: (1 credit)

Personal Development Concentration: 28 credits

BUMA 1000: Time and Stress Management (1 credit)
BUMA 3000: Project Management Workshop (1 credit)
* COMM 1001: English Reading and Composition

* COMM 1002: Report Writing and Research

* COMM 2000: Effective Oral Communication and Re-
lational Skills Workshop (1 credit)

* COMM 2003: Professional Writing and Communica-
tion

* COMM 3000: Conflict Management in a Cross-
cultural Environment Workshop (1 credit)

* COMM 4000: Advanced Research Methods Work-
shop (1 credit)

FSHM 0001: Note-Taking and Study Skills Workshop
(non-credit)

* LANG 1011: Foreign Language (2 credits)

* LANG 1012: Foreign Language (2 credits)

* LANG 1013: Foreign Language (2 credits)

* LANG 2011: Foreign Language (2 credits)

* LANG 2012: Foreign Language (2 credits)

* LANG 3011: Foreign Language (2 credits)

* LANG 3012: Foreign Language (2 credits)

Business Practicum: 12 credits

BUMA 4016: Business Simulation (2 credits)

TRNG 3000: International Business Internship (4 cre-
dits)

TRNG 4000: Professional Thesis (6 credits)

Business Environment Sequence: 19 credits

* ECON 1001: Microeconomics

* ECON 2002: Macroeconomics

* ECON 2003: International Economics

* MATH 1011: Mathematics for Business

* MATH 2013: Probability and Statistics

* MATH 3014: Quantitative Methods

* ITMM 1001: Computer-Based Systems

* ITMM 2001: Data Organization and Systems
* ITMM 3002: Visual Web Technologies

* POLS 3001: The European Union

*POLS 3002: International Relations and Geopolitics

POLS 4000 Sustainable Development Workshop (1
credit)
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Undergraduate Program Outline

BACHELOR OF SCIENCE IN BUSINESS ADMINISTRATION PROGRAM OUTLINE
Courses Fulfilling General Education Requirements Marked *

All Courses Carry Three Credits Unless Otherwise Stated

Term 1

BUMA 1001: Introduction to Modern Business and
Management

* MATH 1011: Mathematics for Business
* COMM 1001: English Reading and Composition
* ITMM 1001: Computer-Based Systems
* LANG 1011: Foreign Language (2 credits)
FSHM 0001: Note-taking and Study Skills Workshop
(non-credit)
Term 4

FINA 3013: Business Finance |

MKTG 2001: Marketing Management |

DESY 3011: Logistics and Operations Management
* ECON 2003: International Economics

* LANG 2011: Foreign Language (2 credits)

* COMM 3000: Conflict Management in a Cross-
cultural Environment Workshop (1 credit)

ELECTIVE 1: (1 credit)
Term 7

FINA 3014: Managerial Accounting and Cost Analysis
MKTG 3003: International Sales and Negotiations

* ITMM 3002: Visual Web Technologies

* POLS 3002: International Relations and Geopolitics
* LANG 3011: Foreign Language (2 credits)

* COMM 4000: Advanced Research Methods Work-
shop (1 credit)

ELECTIVE 3: (1 credit)

Term 2

FINA 1021: Principles of Accounting

* MATH 2013: Probability and Statistics

* COMM 1002: Report Writing and Research
* ECON 1001: Microeconomics

* LANG 1012: Foreign Language (2 credits)

* COMM 2000: Effective Oral Communication and Re-
lational Skills Workshop (1 credit)

Term 5

FINA 3023: Business Finance |l

MKTG 3012: Marketing Management I

* COMM 2003: Professional Writing and Communica-
tion

* POLS 3001: The European Union

* LANG 2012: Foreign Language (2 credits)

BUMA 3000: Project Management Workshop (1 credit)
ELECTIVE 2: (1 credit)

Term 8

BULA 3001: Business Law

BUMA 3014: Business Ethics

BUMA 4005: Global Business Strategy

DESY 4002: Management Information Systems
* LANG 3012: Foreign Language (2 credits)

POLS 4000 Sustainable Development Workshop (1
credit)

ELECTIVE 4: (1 credit)

Term 3

BUMA 2012: Organizational Behavior and Human Re-
sources Management

* MATH 3014: Quantitative Methods

* ECON 2002: Macroeconomics

* ITMM 2001: Data Organization and Systems

* LANG 1013: Foreign Language (2 credits)

BUMA 1000: Time and Stress Management (1 credit)

Term 6

TRNG 3000: International Business Internship (4 cre-
dits)

Term 9

BUMA 4016: Business Simulation (2 credits)
TRNG 4000: Professional Thesis (6 credits)
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Undergraduate Course Prerequisites

Undergraduate course prerequisites are noted in each course description.

Undergraduate Course Identification

General

All undergraduate course numbers consist of four letters (letter set) and four digits (digit group).

The letter set refers to the subject as follows:

BULA Business Law and Taxation

BUMA Business Management

COMM Communications

DESY Decision Systems

ECON Economics

FINA Finance and Accounting

HUMA Humanities

ITMM Information Technology and Multimedia

MATH Mathematics and Statistics

MKTG Marketing

POLS Politics and International Relations

TRNG Professional Training

The first digit of the digit group refers to the level of instruction as follows:

1000
2000
3000
4000

Freshman courses
Sophomore courses
Junior courses

Senior coutses

The last digit usually refers to the order in the sequence of courses within a given subject.

Langnages

Language courses are offered at seven levels in Chinese, French, Italian, and Spanish.

Language course numbers consist of four letters (letter set) and four digits (digit group).

The letter sets refer to the language as follows:

CHIN Chinese

FREN French

ITAL TItalian

SPAN Spanish

The digit groups refer to the level of instruction as follows:
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e 1011, 1012, and 1013 for Elementary Level 1, 2, and 3 respectively.
e 2011 and 2012 for Intermediate Level 1 and 2 respectively.
e 3011 and 3012 for Advanced Level 1 and 2 respectively.

Undergraduate Course Descriptions

All undergraduate courses carry three (3) credits unless otherwise stated.

Business Coutses

BUIL.A 3001: Business Law

This course provides an introduction to the role of law in society and the legal systems within which
business organizations operate, focusing on Anglo-American law.

Specific topics include sources and classifications of law, intentional torts, negligence, product liabili-
ty, contracts, agency, corporations, and other forms of business organization.

Students will learn ways to differentiate the various organizational models that legal constraints im-
pose, and develop an understanding of the critical importance of the legal environment when con-
ducting business — especially in the global context.

Prerequisite: Junior Standing
BUM.A 1000: Time and Stress Management Workshop (1 credit)
This workshop provides tools to develop time management skills and stress control techniques.

Students will learn to apply the tools they have mastered in a wide range of personal and professional
situations. They will develop methodologies for identifying the causes and effects of stress, and ways
of dealing with such situations. Finally, they will develop a clear understanding of the importance of
effective time management in order to achieve individual and corporate goals.

Prerequisite: None
BUM.A 1001: Introduction to Modern Business and Management

This course provides an introduction to and overview of the entire BSBA curriculum by familiarizing
students with basic management processes, concepts, techniques, and tools.

The course then concentrates on critical business functions as they operate in the modern firm: mar-
keting, human resources management, accounting, and information technology while emphasizing
the general and competitive business environment. Research, and preparation and presentation of
oral and written reports enable students to relate their studies to contemporary events.

Students will develop an understanding of the critical role management plays in modern business and
learn how business functions are linked to form an integrated totality.

Prerequisite: None
BUMA 2012: Organizational Behavior and Human Resonrces Management
This course introduces students to the human factors that impact management of the modern firm.

The course focuses on the effective utilization of people in achieving organizational objectives. It
explains the importance of group work processes, employee development and management, and hu-
man behavior in organizations. The course discusses basic HRM practices and principles, and identi-
fies the links between these practices and the design and execution of an overall business strategy.
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Students will learn how to manage groups, and develop methodologies for modifying and improving
organizational structures to enhance performance and improve the firm’s effectiveness.

Prerequisite: BUMA 1001
BUM.A 3000: Project Management Workshop (1 credit)

This workshop introduces students to the field of project management as it applies to the general
business world. It seeks to impart the knowledge and skills students will need to successfully com-
plete projects within time, budget, scope, and quality constraints.

Students will learn to develop project plans that address problems on a case-by-case basis as projects
are proposed, and to manage projects through various phases to completion.

Prerequisite: DESY 3011
BUMA 3014: Business Ethics

This course introduces important ethical theories and moral traditions covering a broad range of
moral dilemmas facing society and the world today.

The course is designed to give each student the opportunity to stimulate his/her moral imagination
while wrestling with the problems of applied business ethics, whether personal or professional.

Prerequisite: Junior Standing
BUMA 4005: Global Business Strategy

This course focuses on problems of strategic management in the modern firm by emphasizing cases
of success and failure in formulating and implementing strategic decisions.

Case discussion focuses on the content of strategic decisions, issues in implementing the decisions,
and problems of decision-making and leadership. Readings are used to identify and reinforce com-
mon dimensions of these cases, and highlight current theoretical concepts, methods, and frame-
works.

Students will learn to identify and resolve generic problems as well as problems of practice unique to
particular situations in the global strategic context.

Prerequisite: Senior Standing
BUM.A 4016: Business Simulation (2 credits)

This interactive, technology-based course involves students in a simulation based on real-world busi-
ness situations.

Students will learn to make managerial decisions based on available data and develop an understand-
ing of the time, resource, and human resources constraints that impact these decisions.

Prerequisite: BUMA 4005
DESY 3011: Logistics and Operations Management

This course introduces students to proven quantitative methods used for the analysis and control of
facilities, manpower, and material in logistics and operations management.

The course seeks to illustrate that operations management is fundamentally indispensable to good
corporate management regardless of the sector. It assists students in understanding the link between
effective general management and the principles and techniques of managing operations in the mod-
ern firm by emphasizing applications in the service manufacturing sectors.
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Students will learn the basics of quantitative methods and analytical tools used in logistics and opera-
tions management to gain a competitive edge in the marketplace. They will also demonstrate an un-
derstanding of the strategic importance of logistics and operations management.

Prerequisite: BUMA 1001, MATH 2013, and preferably MATH 3014.
DESY 4002: Management Information Systems
This course focuses on the theoretical principles and real life practices for information systems (IS).

The course illustrates the role of IS in managing organizations and in assisting organizations to
achieve greater effectiveness through conceptual models and practical applications. A range of select
information systems, theories, and organizational initiatives are used to enhance student’s under-
standing and know-how related to knowledge management, automated decision making, artificial
intelligence, and data mining.

Students will demonstrate a clear understanding of, and breadth of knowledge regarding, the theoret-
ical principles and concepts of IS, as well as the ability to apply these concepts and frameworks to
today’s managerial challenges.

Prerequisite: ITMM 1001, Senior Standing, and preferably ITMM 2001.
FINA 1021: Principles of Accounting

This course introduces students to financial accounting as the basis for business decisions by external
parties.

Corporate financial statements are explained with in the context of using financial analysis tools.

Students will master the basic tools of reporting and control, learn how to apply these tools in the
corporate setting, and develop an understanding of the constituencies who impact the financial ac-
counting process.

Prerequisite: BUMA 1001, ITMM 1001, MATH 1011.
FIN.A 3013: Business Finance 1

This course introduces students to financial analysis and planning, and to the three interrelated com-
ponents of contemporaneous finance — financial management, financial institutions, and investments.

Topics include the financial marketplace, financial tools for firms and investors, financial manage-
ment, investment management; and financial monitoring and control. The course focuses on explain-
ing the breadth of finance, providing an understanding of the international dimension of finance,
familiarizing students with the vocabulary of finance, and exposing students to the key tools used by
financial managers and investors in analysis and decision making.

Students will master the basics of business finance as it applies to the modern firm. They will also
learn how to use analytical tools and conceptual skills for short-term and long-term financial deci-
sions, and display a practical understanding of the broad and dynamic field of finance in the modern
global environment.

Prerequisite: FINA 1021, ECON 2002.
FINA 3023: Business Finance 11

This course introduces students to advanced concepts of financial analysis and planning such as in-
ternational perspectives, opportunities and risks, hedging, and financial markets.

Students will develop an understanding of financial markets and then use this knowledge to assess
risk and return, opportunities for investment, and create methodologies for identifying the impacts of
globalization.
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Prerequisite: FINA 3013
FINA 3014: Managerial Accounting and Cost Analysis

This course focuses on the uses of information for management, planning, and control — and for
decision-making — by introducing students to cost behavior analysis, cost systems, and budgeting.

The course facilitates students’ understanding of ways in which financial information is generated,
analyzed, and implemented in making efficient managerial decisions. It also discusses and explains
various cost accounting systems and their application to manufacturing operations.

Students will learn how to prepare profit plans, budgets, and variance analyses; and to apply the cost-
volume-profit relationship, direct and standard costing, segment reporting, and relevant costs for
decision making.

Prerequisite: FINA 1021, FINA 3013, and preferably FINA 3003.
FSHM 0001: Note-Taking and Study Skills Workshop (non-credit)

This workshop assists entering students in maximizing the positive impact and intellectual return
from their courses by providing them with the skills needed to effectively gather information during
lectures and to study efficiently outside the classroom.

Students will learn methodologies for managing their time and creating study timetables, developing
effective study habits, taking notes under time constraints, and gathering information in a timely
mannet.

Prerequisite: None
MKTG 2001: Marketing Management 1

This course explores the role marketing plays within companies and within society. It focuses on the
development and analysis of consistent marketing strategies.

It describes how consumers are the focus of all marketing actions and how environmental changes
influence marketing strategy development and implementation.

Students will learn to identify, analyze and solve marketing problems using the marketing analysis
framework, the marketing process and the marketing plan. Throughout, the course will also view
marketing from a societal perspective and discuss marketing ethics.

Prerequisite: ECON 1001, ECON 2002.
MKTG 3003: International Sales and Negotiations

This course is designed to familiarize students with the fundamentals of professional selling, sales
management, and the negotiation process in business.

It emphasizes that negotiation skills are necessary for all business functions to effectively convey a
message and win approval for ideas. Topics include identification of the principal forms of marketing
channels and distribution, analysis of skills and characteristics that contribute to increased sales effec-
tiveness, the negotiation game, and short and long term planning in relation to sales goals and objec-
tives.

Students will learn methodologies for assessing the market potential of global segments, planning
strategies for penetrating viable markets, and control techniques that enable ongoing readjustment of
marketing programs.

Prerequisite: MKTG 3012
MKTG 3012: Marteting Management 11
This course builds on the foundations of MKTG 2001.
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The course explores the elements of the marketing mix (product, price, placement, and promotion)
and emphasizes managing integrated marketing communications. The course also extends the mar-
keting concept to international, services, and business-to-business situations.

Students will learn to apply the concepts learned in MKTG 2001 in a strategic way and formulate
marketing plans based on accepted guidelines.

Prerequisite: MKTG 2001
POLS 4000: Sustainable Development Workshop (1 credit)

This workshop uses case studies to discuss the application and implications of sustainable develop-
ment at the level of individual firms, at the national level, and at the international level.

Students will learn to distinguish between the macro and micro effects of a sustainable approach to
developing resources and distributing products, and develop the ability to synthesize opposing argu-
ments to the sustainable development debate.

Prerequisite: POLS 3002
TRNG 3000: International Business Internship (4 credits)

This course is offered as a supervised business internship placement (white-collar) in the student’s
area of interest within selected business organizations worldwide.

In this course students should aim to independently carry out a specific project, assignment, or re-
lated set of tasks. On completion of the placement they will prepare and present a written report de-
tailing their experience, project, or assignment, and evaluating the organization and their own per-
formance.

Students will gain applied industry knowledge through work as a team member, and experience with-
in a specific function and/or field of operations. They will also develop their ability to apply intet-
personal and networking skills.

Prerequisite: MKTG 3012, FINA 3023, Junior Standing
TRING 4000: Professional Thesis (6 credits)

This course involves the creation and presentation of a final individual project intended to integrate
material already covered in previous courses as well as to provide an in-depth exploration of a topic
of special interest or career relevance to the student.

Students work closely with an academic advisor to develop a comprehensive research-based thesis
and to make an oral presentation of the research results to a professional academic panel.

Students will learn to apply relevant theories, laws, and practical techniques in a chosen area; and in-
tegrate acquired knowledge, experience, and skills in this process in a trans-disciplinary way. They will
demonstrate the ability to approach problematic issues and examine a problem from various perspec-
tives.

Prerequisite: Senior Standing

General Education Coutrses

COMM 1001: English Reading and Composition

This course is designed to develop and build on skills for reading, writing, referencing and oral pres-
entations. Students will master a range of skills in research and writing, collaborative writing and re-
vising, and effective methodologies for presenting findings. Additionally, they will learn how to use
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Harvard referencing and bibliography citation. They will also practice communications skills needed
for another subjects across the BSBA degree.

Prerequisite: None
COMM 1002: Report Writing and Research
This course develops skills learnt in COMM 1001, with an emphasis on building on all aspects of

communication.

Students should be able to demonstrate by the end of the course: reading skills: ability to read a large
amount of data and find relevant information, advanced writing skills, research skills, as well as oral
skills, so students are able to present themselves and their ideas with confidence to an audience.

The course is designed to give student a wide and comprehensive range of communication skills that
they can use across the BSBA, as well as in the business world.

Prerequisite: COMM 1001

COMM 2003: Professional Writing and Communication

This course builds on the writing skills learned in COMM 1002 by focusing principally on writing for
a range of purposes in an international business context, e.g. letters, proposals, résumés and job ap-
plications. The course highlights the need for fitness for purpose by matching objectives with the
needs of the reader/audience. Students will work collaboratively and will refine their research skills
by drawing up a proposal for presentation. The course also covers public speaking skills.

Prerequisite: COMM 1002

COMM 2000: Effective Oral Communication and Relational Skills Workshop (1 credit)

This class will teach the students how to establish successful interpersonal relationships, how to ex-
press themselves and feel more confident in the spotlight, whether it is public speaking, performing
in front of a small audience, running meetings, pitching an idea, selling a product, or simply introduc-
ing oneself.

Prerequisite: COMM 1001

COMM 3000: Conflict Management in a Cross Cultural Environment Workshop (1 credit)

This workshop seeks to prepare students to work and live in different cultures. Through reading,
research, in-class discussions, role playing, and reflective writing students examine and discuss ways
in which cultures are similar and divergent, with emphasis how these factors affect interaction on the
personal and business levels. Students will learn methodologies for analyzing different and sometimes
conflicting frameworks for understanding cross cultural interactions.

Prerequisite: Sophomore Standing

COMM 4000: Advanced Research Methods Workshop (1 credit)

This workshop seeks to enhance students’ abilities as careful and creative users of the English
language so that they can ask questions about behaviour, attitudes, knowledge, and performance.
Students will learn how to successfully design and administer a questionnaire, collect primary
research data through surveys, and create novel written solutions to expression problems.
Prerequisite: Junior Standing

ECON 1001 : Microeconomics

The course is a broad survey of microeconomic theory and policy.
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Emphasis is placed on the fundamentals of economic organization, the theory of supply and de-
mand, price elasticity, consumer choice and utility theory, theory of the firm and production theory,
perfect competition, oligopolies, monopolistic competition, monopolies, uncertainty, risk, and game
theory.

Students will master the basic concepts and principles of microeconomic theory and policy, and thus
display an understanding of how economies work to allocate scarce resources among consumers and
tirms. They will learn ways to apply a theoretical framework for this analysis to real-wozld issues.

Prerequisite: MATH 1011
ECON 2002: Macroeconomics

This course will provide an overview of macroeconomic issues such as the determination of income,
output, employment, unemployment, interest rates, and inflation.

The course also discusses monetary and fiscal policies, and public debt and international economic
issues; and introduces basic models of macroeconomics and illustrates principles with the experience
of international economies (especially the United States and European economies).

Students will learn methodologies for explaining the theories and policy issues surrounding major
macroeconomic concerns, and will be able to explain the essential ideas that define the economic way
of thinking.

Prerequisite: MATH 1011, preferably ECON 1001.
ECON 2003: International Economics

This course provides a broad survey of international economics and ways in which worldwide eco-
nomical interdependence is increasing.

The course attempts to explain the basic philosophical and theoretical foundations of the globaliza-
tion process and its controversies by emphasizing international trade theory and policy, the interna-
tional monetary system and exchange rate policies, developing countries’ reforms and crises, and the
ongoing movements toward regional integration.

Students will learn to appreciate the nuances of global economic forces and the ways in which they
affect international economic development. They will also learn how to assess the impact of these
forces on developing economies.

Prerequisite: ECON 2002
ITMM 1001: Computer-Based Systems

This course introduces students to the suite of Microsoft office tools, in particular the word
processing program Microsoft Word, the presentation software Microsoft PowerPoint, and the
spreadsheet program Microsoft Excel. Ti secks to enhance students’ computer literacy skills.

The course emphasizes that software use is essential in all business functions and ensures that all un-
dergraduate students acquire the basic computer skills required to successfully perform their studies.

Students will learn to use Microsoft Word for word processing, make quality presentations using Mi-
crosoft Power Point, and construct all the kinds of spreadsheets with Microsoft Excel (for financial
reportts, statistics, and marketing).

Prerequisite: None
ITMM 2001: Data Organization and Systems

This course provides an overview of the practical benefits that stem from using a database manage-
ment system (DBMS).
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Topics include data conceptualization (relational scheme), data manipulation (SQL), and database
implementation and administration.

Students will learn to evaluate products that claim to be a DBMS and decide which one to choose
and when to use it.

Prerequisite: ITMM 1001
ITMM 3002: Visual Web Technologies

This course introduces students to the principles of Web publishing, and the creation and editing of
computer graphics.

The course moves from conception of visual representation (Photoshop, Illustrator, and Image
Ready) to the coding of Web pages (HTML, CSS, client and server side scripting) and integrates con-
cepts and practices related to electronic commerce.

Students will master the principles of Web publishing, and learn to create and edit effective computer
graphics using a range of techniques. They will also develop their ability to correctly apply these
techniques and assess their impact on overall design goals and objectives.

Prerequisite: I'TMM 1001, ITMM 2001.
MATH 1011: Mathematics for Business

This course focuses on common functions in the context of the relationship between an expression
and a graph.

The course examines differences between functions and equations; mathematical models and their
applications to supply/demand and equilibrium, and cost/revenue and breakeven; a basic analysis of
derivatives and their applications to the study of function behavior, marginal rates, and optimization;
and compound interest and time value of money with applications to finance and economics.

Students will learn to use Excel as a tool where appropriate and develop an understanding of how the
mathematical concepts listed above affect business decisions.

Prerequisite: None
MATH 2013: Probability and Statistics

This course introduces students to basic concepts of descriptive and inferential statistics as applied to
managerial problems.

Topics include summary measures of data, graphical representation of data, probability distributions,
expected values, estimation, confidence intervals, and hypothesis testing.

Students will learn how to use statistics as a tool for making well-informed decisions in business situ-
ations, explain fundamental concepts using statistics, confidently handle the presentation and inter-
pretation of data, and correctly apply basic techniques to common business situations. They will also
master the use of Excel which will be used as a tool throughout the course.

Prerequisite: MATH 1001 or MATH 1011.
MATH 3014: Quantitative Methods

This course introduces further statistical concepts and techniques, building on the basics of inferen-
tial statistics covered in MATH 2013.

Topics include comparison of two populations, chi-squared tests for goodness of fit and indepen-
dence, linear and multiple regression, correlation, and time seties.

Students will learn to use more advanced statistical concepts and techniques in analyzing data, and
analyze and present data correctly and clearly. They will develop an understanding of the nature of

Last edited 12/10/2008 IUM Academic Catalog 2008-09 87
10: Undergraduate Degrees Offered and Degree Requirements



data, the conclusions that can and cannot be validly drawn from it, and to be aware of the powers
and limitations of statistical techniques. Extensive use is made of Excel

Prerequisite: MATH 2013
POLS 3001: The European Union
This course focuses on the political and economic aspects of the European Union.

The course also examines current issues concerning the development of the EU: EMU, eastward
enlargement, policies, institutions, and relations with countries outside the EU.

Students will survey the historical background of the EU and come to appreciate that such back-
ground knowledge is fundamental to fully understanding the reasons and the need for an economic,
monetary, and political integration within the European Union.

Prerequisite: ECON 2002, preferably ECON 2003.
POLS 3002: International Relations and Geopolitics

This course introduces students to the fields of foreign policy analysis, diplomatic history, interna-
tional law and organization, and international relations theory.

The course explores and explains basic concepts and conditions of modern international relations —
including global interdependence and contemporary crises of legitimacy and authority, and provides
an overview of systems of international relations. It will examine — historically and critically — the
ways in which struggles for power were constituted and sustained or undermined by the field of
knowledge known as international relations (IR) theory. This survey will stretch from the beginnings
of the western state system to the current issues of IR.

Students will learn to examine and evaluate various IR traditions, critically assess the current misun-
derstandings attached to different traditions in order to more effectively judge the political decisions
taken at the international level, and associate different IR traditions with current international politi-
cal leaders. Students will also develop an understanding of the scope of IR from studying classical
theorists and historians of IR such as Martin Wight, Hedley Bull, and others.

Prerequisite: ECON 2003

General Education Courses: Language Courses

Language course descript